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CONTENIDO

Martes, 6 Febrero 2018, 10.00:

Titulo: “A Multilevel Understanding of the Customer
Experience”

Abstract: The proliferation of complex service systems raises new
challenges for service design and requires new methods.
Multilevel Service Design (MSD) is presented as a new
interdisciplinary method for designing complex service systems.
MSD synthesizes contributions from new service development,
interaction design, and the emerging field of service design. MSD
enables integrated development of service offerings at three
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